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 Syllabus



GD 437 Web/Multimedia Development and Planning

Instructor
Course Dates

Bonney Armstrong





August 2 - October 2, 2004

bonney@bonneyarmstrong.com

(303) 520-0137 (cell)

Classroom Hours 



Office Hours

Tuesday, Thursday, Saturday, from 8:00 AM to 12:00 Noon
By appointment; call/email

Course Description

This course explores the fundamentals of business and product marketing as well as the unique aspects of Internet marketing and commerce. Students will be required to do a team project. Each team will develop marketing strategies that interpret and solve client needs; they will employ project management skills by developing a project plan, initiating that plan and finally, in a mock presentation, present the client with a finished product. Topics include project management, storyboarding, Internet marketing & commerce and client management. Upon completion of this course, students should be able to take a web-based project from its conceptual stage to a final product.

Course Objectives

Upon completion of this course, students should be able to:

· Manage a web development project from start to finish

· Identify “categories” of sites in terms of content and design

· Form a working relationship with a client by conceptualizing client needs, directing a client where appropriate and demonstrating standard business etiquette

· Write a clear and concise proposal that is a fair/equitable contract for both the client and the designer and one that accurately estimates project time and budget.

· Present concepts to a client from skinny links to storyboards to mock-ups

Course Prerequisite

All GD courses in lower division curriculum

Class Breakdown

Lecture Hours:
32

Lab:


76

Total Hours:
          108

Credit Hours

CO/IL = 7.0 credit hours 

CA = 6.5 credit hours

Course Texts and Materials

Goto, Kelly, and Emily Cotler. Web Redesign; Workflow That Works. Pearson, 2001. 

ISBN: 0735710627

Teaching Strategies 

Teaching strategies for this course will be lecture, class discussion, demonstration, hands-on practice, and projects. 

Grading

Presentation




10%

Attendance




10%

In-class participation/teamwork

20%

Projects




60%

At the end of each course, each student is assigned a final grade as follows:

	Grade
	Course Credits
	Numerical Equivalent
	Indicates

	A
	4.0
	93 - 100
	Excellent

	A-
	3.7
	90 - 92
	

	B+
	3.3
	87 - 89
	

	B
	3.0
	83 - 86
	Above average

	B-
	2.7
	80 - 82
	

	C+
	2.3
	77 - 79
	

	C
	2.0
	73 - 76
	Average

	C-
	1.7
	70 -72
	

	D+
	1.3
	66 - 69
	

	D
	1.0
	60 - 65
	Below average

	F
	0
	59 & below
	Failure

	I
	0
	
	Incomplete


Course Completion Requirements

Students must achieve a passing grade of D or above by completing all required examinations, submitting all required lab exercises and projects, and meeting the standards of the school attendance policy. 

Classroom Policies

· Attendance taking and grading will be accomplished in accordance with the current catalog.

· Unless cooperative teamwork is assigned, ACADEMIC HONESTY is required, i.e., do and turn in your OWN HOMEWORK. DO NOT COPY from others. Failure to do your own work negates or cancels out any discovery learning by the student. Students who do not follow the academic honesty policy will receive a grade of zero for any work turned in. Continued failure to follow the academic honesty policy may result in being dropped from the course. 

· If you miss a class, it is YOUR responsibility to contact the instructor for make up work required. That work will be completed quickly so that all assignments can be graded together and returned to the student in a timely manner.

Course Outline

	Week
	Topics
	Reading/
Preparation
	Homework/
Handouts

	1
	· Project planning and processes
	· Chapters 1, 2, and 3
	· Instructions for final project

· First week definitions

· Client survey

· Ideas for website redesign

	2
	· Project definition
	· Chapters 3 and 4

· Lab time
	· E-service qualities

· Assessing website functionality

· Maintenance survey

· Expanded technology check

· Budget estimate by team

· Budget estimate by task

· Budget tracker spreadsheet

· Project Plan

	3
	· Marketing planning/Competitor Analysis
	· Chapters 8 and 9

· Lab time
	· Marketing Lexicon

· Meta data creation form

· Review project plan and budget

	4
	· Site structure and content
	· Chapter 5

· Lab time
	· Client specifications sheet

· Creative brief

· Review project plan and budget

	5
	· Site structure and navigation
	· Chapter 5

· Lab time
	· Additional charge form 

· Review project plan and budget

· Review code

	6
	· Visual design and coding
	· Chapter 6

· Lab time
	· Review project plan and budget

· Review code

	7
	· Coding continues
	· Chapter 7

· Lab time
	· Review project plan and budget

· Review code

	8
	· Acceptance testing and QA
	· Lab time
	· Usability testing form 

· Review project plan and budget

· Final code review

· Test results review

	9
	· Site launch and presentation
	· Lab time
	· Session survey

· Review project plan and budget

· Class Presentation
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