Assessing Website Functionality

Adapted from Website Redesign Guide: Global Web Solutions http://stylusinc.com
The following are principles for assessing the functionality of e-business Websites.  In the space below each principle, take notes about the site you are assessing.  Comment on each principle, even if the element is not evident (e.g., “There is no search function”).

Your Name _______________________________________________________________

Website title, company & URL ________________________________________________

Target audiences: The site attracts the target audience by meeting their needs and holding their interest.

Grabs attention: Has elements that get attention and are memorable- liable to be book marked

Theme and “look and feel”: Has an identifiable mood and style (humor, professional, serious, family, technical, etc.)

Content: Clear, well written, accurate, up-to-date, communicates what it is supposed to

Value-added information: Not just product information but articles, tips, links that interest the target audience

Trust and Credibility: Well written and organized, guarantees, testimonials, list of customers

Effective search function: Customers can readily find the information they want

Navigation: Customers can move around quickly and easily, no more than two clicks away; links and buttons are obvious, menu is always available, information is divided into logical categories

Personal Interest: Customers can get behind-the-scenes information about company and people; assists in building relationship and loyalty

Fresh news: Seems like an active site frequently updated and tended to:

Ease of use: As few obstacles as possible to customers getting what they need to do business

Collaboration: Has avenues for customers to communicate and share information and expertise

Speed: text, graphics, sound are streamlined; site takes no more than seven seconds to load

Interaction: Customers can easily trade information with the company, track orders, and get a questions answered

